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ABSTRACT

Introduction: social media has transformed communication, enabling healthcare professionals (HCPs) to 
establish personal brands, engage with patients, and enhance their professional visibility. While platforms 
such as LinkedIn, Instagram, and X (formerly Twitter) provide collaboration and public health advocacy 
opportunities, they pose ethical challenges, including patient confidentiality and misinformation.
Method: a narrative review was conducted to explore the impact of social media on personal branding among 
HCPs. Literature was retrieved from PubMed, Scopus, and Google Scholar using terms such as “social media,” 
“personal branding,” “healthcare professionals,” and “digital professionalism.” Studies were selected for 
their relevance and analyzed qualitatively to identify recurring themes.
Results: social media platforms enhanced HCPs’ visibility, credibility, and engagement with diverse audiences. 
LinkedIn supported professional networking and career development, while Instagram facilitated visual 
storytelling and patient trust. X amplified advocacy and interdisciplinary collaboration, and TikTok engaged 
younger demographics through creative educational content. Ethical challenges were highlighted, including 
privacy risks, misinformation, and blurred professional boundaries. Institutional guidelines and structured 
training programs were identified as critical in mitigating these risks.
Conclusions: social media offers significant opportunities for HCPs to build personal brands, enhance 
professional reputations, and advocate for public health. However, its practical use requires strategic 
engagement, adherence to ethical standards, and institutional support to safeguard professional integrity 
and patient trust.
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RESUMEN

Introducción: las redes sociales han transformado la comunicación, permitiendo a los profesionales sanitarios 
establecer marcas personales, interactuar con los pacientes y mejorar su visibilidad profesional. Si bien 
plataformas como LinkedIn, Instagram y X (anteriormente Twitter) brindan oportunidades de colaboración y 
defensa de la salud pública, también plantean desafíos éticos, incluida la confidencialidad y la desinformación 
del paciente. 
Método: se realizó una revisión narrativa para explorar el impacto de las redes sociales en la marca personal

© 2025; Los autores. Este es un artículo en acceso abierto, distribuido bajo los términos de una licencia Creative Commons (https://
creativecommons.org/licenses/by/4.0) que permite el uso, distribución y reproducción en cualquier medio siempre que la obra original 
sea correctamente citada 

1Universidad San Gregorio de Portoviejo. Manabí, Portoviejo, Ecuador.
2Hospital de Especialidades Portoviejo. Manabí, Portoviejo, Ecuador.
3Universidad Técnica de Manabí. Manabí, Portoviejo, Ecuador.
4Médico Cirujano. Manabí, Portoviejo, Ecuador.
5Ministerio de Salud Pública. Manabí, Portoviejo, Ecuador.

Cite as: Andraus Quintero CE, Vega Mendoza DL, Esquivel Garcia R, Mendoza Véliz DK, Espinel Zambrano PM, Arteaga Biones LA. The 
Impact of Social Media on Healthcare Professionals’ Branding. Salud, Ciencia y Tecnología. 2025; 5:1539. https://doi.org/10.56294/
saludcyt20251539

Submitted: 23-08-2024          Revised: 11-11-2024          Accepted: 24-02-2025          Published: 25-02-2025

Editor: Prof. Dr. William Castillo-González   

Corresponding author: Cesar Enrique Andraus Quintero 

https://doi.org/10.56294/saludcyt20251539
https://orcid.org/0000-0001-6960-5313
mailto:ceandraus@sangregorio.edu.ec?subject=
https://orcid.org/0009-0000-5194-0295
mailto:denisse27vega@hotmail.com?subject=
https://orcid.org/0000-0002-6170-9625
mailto:renier.esquivel@utm.edu.ec?subject=
https://orcid.org/0009-0007-1855-6209
mailto:dianakarolinamendozav@gmail.com?subject=
https://orcid.org/0009-0001-8539-9895
mailto:patricia.espinel@mspz4.gob.ec?subject=
https://orcid.org/0000-0002-9063-1484
mailto:laura.arteaga@utm.edu.ec?subject=
https://creativecommons.org/licenses/by/4.0
https://creativecommons.org/licenses/by/4.0
https://doi.org/10.56294/saludcyt20251539
https://doi.org/10.56294/saludcyt20251539
https://orcid.org/0000-0003-3007-920X
mailto:ceandraus@sangregorio.edu.ec?subject=


https://doi.org/10.56294/saludcyt20251539

entre los profesionales sanitarios. Se recuperó literatura de PubMed, Scopus y Google Scholar utilizando 
términos como “redes sociales”, “marca personal”, “profesionales sanitarios” y “profesionalismo digital”. 
Los estudios se seleccionaron por su relevancia para el tema y se analizaron cualitativamente para identificar 
temas recurrentes.
Resultados: las plataformas de redes sociales mejoran la visibilidad, la credibilidad y la participación de 
los profesionales sanitarios con diversas audiencias. LinkedIn respaldó la creación de redes y el desarrollo 
profesionales, mientras que Instagram facilitó la narración visual y la confianza del paciente. X amplificó 
la defensa y la colaboración interdisciplinaria, y TikTok involucró a los grupos demográficos más jóvenes 
a través de contenido educativo creativo. Se destacaron los desafíos éticos, incluidos los riesgos para 
la privacidad, la desinformación y la falta de claridad en los límites profesionales. Se identificaron las 
directrices institucionales y los programas de capacitación estructurados como fundamentales para mitigar 
estos riesgos.
Conclusiones: las redes sociales ofrecen oportunidades significativas para que los profesionales de la salud 
creen marcas personales, mejoren su reputación profesional y defiendan la salud pública. Sin embargo, su 
uso eficaz requiere un compromiso estratégico, la adhesión a las normas éticas y el apoyo institucional para 
salvaguardar la integridad profesional y la confianza de los pacientes.

Palabras clave: Redes Sociales; Marca Personal; Profesionales De La Salud; Ética Médica.

INTRODUCTION
Social media has revolutionized how individuals and organizations communicate, creating unprecedented 

personal and professional branding opportunities. In the healthcare industry, where credibility, trust, and 
professional reputation are paramount, social media platforms offer healthcare professionals a unique avenue 
to engage with patients, colleagues, and the wider public. Platforms such as LinkedIn, Instagram, Twitter, and 
Facebook allow professionals to showcase their expertise, share valuable health information, and establish 
a distinctive personal brand that resonates with their audience.(1,2) Social media platforms function similarly 
to branded mobile apps, creating touchpoints across the user journey that facilitate deeper engagement and 
enhance brand perception.(3)

Personal branding—the strategic process of creating and managing the public perception of an individual—
has become increasingly critical in the healthcare sector. A well-crafted personal brand can enhance visibility, 
foster trust, and position healthcare professionals as thought leaders.(4) This is particularly relevant in the 
current digital age, where patients increasingly rely on online sources for health information and are influenced 
by the perceived authenticity and accessibility of healthcare providers.(5) Moreover, the ability to leverage social 
media to create peer-to-peer and personalized interactions further strengthens professional connections and 
credibility.(3) As Richardson(6) highlights, professional branding communicates expertise and solidifies personal 
identity within the broader context of professional associations.

Integrating social media into professional practice takes time and effort despite these benefits. Healthcare 
professionals must navigate complex ethical considerations, such as maintaining patient confidentiality and 
avoiding conflicts of interest.(1,7) Additionally, the potential for misinformation and professional missteps online 
can pose significant risks to personal and organizational reputations.(8,9) Furthermore, strategic visual elements—
such as consistent color palettes, typography, and imagery—play a vital role in establishing a cohesive and 
recognizable personal brand, like how corporate identity is leveraged in digital media to build audience trust 
and engagement.(10)

This narrative review explores social media’s impact on personal branding among healthcare professionals. 
By synthesizing existing literature, this study seeks to identify the benefits and challenges associated with 
using social media as a tool for professional branding. It also aims to provide insights into best practices 
for leveraging social media to build a credible and compelling personal brand while maintaining ethical and 
professional standards. This review contributes to the growing body of knowledge on the intersection of social 
media, professional identity, and patient engagement in healthcare.

METHOD
This study employed a narrative review approach to examine the impact of social media on personal branding 

among healthcare professionals. The objective was to identify key themes, opportunities, and challenges 
related to using social media as a branding tool within the healthcare context.

The literature search used academic databases, including PubMed, Scopus, and Google Scholar. The search 
utilized terms such as “social media,” “personal branding,” “healthcare professionals,” “digital professionalism,” 
and “medical ethics.” Relevant sources were selected based on their contribution to understanding the role 
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of social media in shaping professional identities in healthcare. Priority was given to peer-reviewed articles, 
conference proceedings, and reputable academic publications written in English.

Instead of applying rigid inclusion and exclusion criteria, the selection process prioritized identifying studies 
and reports that offered valuable insights into the topic. These sources were reviewed and analyzed qualitatively 
to identify recurring themes and patterns. Key focus areas included the benefits of social media for enhancing 
visibility and reputation, the ethical challenges encountered, and practical strategies for personal branding. 
The findings were synthesized to capture how healthcare professionals engage with social media for personal 
and professional development.

RESULTS AND DISCUSSIONS
This study employed a narrative review approach to examine the impact of social media on personal branding 

among healthcare professionals. The objective was to identify key themes, opportunities, and challenges 
related to using social media as a branding tool within the healthcare context.

Strategic use of social media platforms
Healthcare professionals increasingly leverage social media platforms to build and enhance their brands. 

Consequently, each platform provides unique features and opportunities tailored to different aspects of personal 
and professional development, thus making it essential for professionals to adopt a strategic approach to their 
usage.

LinkedIn is widely regarded as the premier platform for professional networking. Specifically, healthcare 
professionals use it to showcase their credentials, share professional accomplishments, and connect with 
colleagues and potential employers. Indeed, studies have shown that a robust LinkedIn profile can improve job 
prospects and professional visibility. For example, research highlights that professionals who actively engage 
on LinkedIn report increased opportunities for collaboration and enhanced professional credibility.(2,8) Moreover, 
features such as recommendations and endorsements further help establish trust among peers and potential 
collaborators.

Instagram’s emphasis on visual content has made it an effective tool for engaging with a broad audience. 
In particular, healthcare professionals often use Instagram to share educational infographics, videos, and 
images that humanize their practice. Accordingly, a study by Surani et al.(11) highlighted how Instagram enables 
practitioners to simplify complex medical concepts, making healthcare more relatable and accessible.(4) 
Furthermore, the ability to document daily practices through Instagram Stories enhances transparency and 
builds patient trust.

X, formerly known as Twitter, remains a powerful platform for healthcare professionals to share concise, 
impactful messages and engage in real-time discussions. Notably, the platform facilitates the dissemination 
of research findings, participation in live conversations during medical conferences, and advocacy for public 
health initiatives. For instance, the hashtag #MedTwitter has been recognized as a hub for healthcare providers 
to exchange ideas and collaborate across disciplines.(12,13) During the COVID-19 pandemic, for example, X played 
a crucial role in providing timely updates, debunking myths, and promoting vaccination efforts.(8)

Despite its benefits, X poses challenges such as misinformation and the risk of professional missteps in highly 
publicized debates. Therefore, healthcare professionals are encouraged to share evidence-based content and 
maintain a tone that aligns with their professional identity.(2,13)

TikTok has emerged as a popular platform for healthcare professionals aiming to connect with younger 
demographics. Short, engaging videos on mental health, fitness, and preventive care have gained significant 
traction in this context. Indeed, studies emphasize TikTok’s potential for health education and its ability to 
counter misinformation through creative content strategies.(1,14) However, professionals must navigate the 
challenge of maintaining accuracy and professionalism on such an informal and dynamic platform.

Adopting a multiplatform strategy empowers healthcare professionals to reach diverse audiences while 
tailoring content to each platform’s unique features and strengths. For instance, LinkedIn is a professional hub 
for networking, showcasing credentials, sharing accomplishments, and reinforcing credibility within the field.
(2,8) Similarly, with its visual focus, Instagram allows for creative storytelling and disseminating relatable health 
education content, fostering transparency and patient trust.(4,11)

Meanwhile, Twitter (now X) excels in facilitating real-time discussions, sharing research findings, and 
amplifying advocacy efforts through hashtags like #MedTwitter, which con

nects professionals globally on emerging healthcare trends.(12,13) On the other hand, TikTok provides an 
informal yet powerful platform for engaging younger audiences, where healthcare professionals can creatively 
address topics like mental health and preventive care while combating misinformation.(1,14)

By contrast, diversifying their presence across multiple platforms allows healthcare professionals to amplify 
their reach and tailor their messaging to specific audience needs. Ultimately, this approach maximizes impact 
and helps establish them as thought leaders in various niches, reinforcing their personal brand and professional 
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reputation across the digital landscape.(8,14)

Benefits of social media engagement
Social media platforms allow healthcare professionals to amplify their presence and establish themselves as 

thought leaders. Consequently, professionals build trust with their audience by sharing accurate, high-quality 
content—such as research updates, educational materials, or health tips. Indeed, studies have shown that 
active engagement on platforms like LinkedIn and Twitter enhances recognition within professional networks, 
leading to career advancement and improved patient trust.(2,9) Moreover, Instagram’s visual and interactive 
nature allows practitioners to humanize their work, bridging the gap between healthcare providers and the 
public.(1,4,15)

In addition, media is a dynamic hub for interdisciplinary collaboration, fostering global connectivity 
among healthcare professionals. For example, platforms like Twitter facilitate live discussions during medical 
conferences and provide a space for exchanging ideas and trends. Specifically, the hashtag #MedTwitter has 
been instrumental in connecting practitioners worldwide, enabling them to collaborate on research and discuss 
innovative solutions to healthcare challenges.(12,13) Furthermore, research has demonstrated that social media 
enhances teamwork, particularly in resource-limited settings, by broadening the scope of professional networks 
and facilitating collaborative opportunities.(14)

Educational outreach is one of the most impactful uses of social media in healthcare. Platforms like YouTube 
and Instagram allow practitioners to share health information with diverse audiences, improving public health 
literacy. For instance, videos and infographics on topics ranging from disease prevention to medical procedure 
explanations have significantly enhanced patients’ understanding of complex topics.(11,16) Recently, TikTok has 
gained traction as an effective medium for engaging younger demographics, offering creative and accessible 
healthcare education that resonates with this audience.(13)

Moreover, these benefits extend beyond individual practitioners to healthcare institutions. Thus, hospitals 
and clinics leverage social media to attract patients, highlight services, and strengthen their reputations. 
However, ethical considerations are paramount; professionals must adhere to standards that ensure accuracy 
and avoid potential conflicts of interest or misrepresentation.(1,2)

Healthcare professionals use social media to offer significant opportunities for personal branding and patient 
engagement. Nevertheless, it also presents critical ethical and professional challenges, including concerns 
about privacy, misinformation, and maintaining professional boundaries.

The impact of social media on the personal branding of healthcare professionals is significant, as these 
platforms enable the dissemination of knowledge, interaction with patients and colleagues, and the building 
of a professional reputation. In healthcare, professionals must balance accessibility and outreach with ethics 
and scientific rigor. A relevant study is that of Angulo et al.(17) on nutritional status and quality of life in older 
adults, highlighting the importance of accurate information in promoting healthy habits. An active presence on 
social media can contribute to health education, but it also exposes professionals to misinformation and public 
scrutiny, making proper personal brand management essential.

Safeguarding patient confidentiality is among the most critical ethical issues for healthcare professionals 
using social media. As a result, regulations like the Health Insurance Portability and Accountability Act (HIPAA) 
and equivalents worldwide strictly prohibit the disclosure of patient information without consent. Despite 
this, studies highlight that inadvertent breaches of confidentiality are shared on social media. For example, 
George and Green(16) documented cases where healthcare professionals unintentionally shared enough details 
for patients to be identified, even when anonymized. Consequently, such incidents compromise trust and can 
lead to significant legal consequences.

To mitigate these risks, professionals must anonymize patient information thoroughly and seek explicit 
consent when sharing cases or educational content. Additionally, training programs on digital professionalism 
have been shown to reduce privacy violations by fostering awareness of best practices.(14)

Misinformation is pervasive on social media, and healthcare professionals are often at the forefront of 
combating its spread. However, they, too, can inadvertently share outdated or inaccurate information, 
jeopardizing their credibility and public trust. Indeed, Ventola (2) emphasized that healthcare professionals 
must rigorously verify content’s accuracy and avoid endorsing unverified claims, particularly in high-stakes 
areas such as vaccines and treatments.(8)

The rapid dissemination of information amplifies the potential for errors. Therefore, a misleading post can 
quickly reach thousands of users, magnifying its impact on public perception. Thus, to maintain credibility, 
healthcare professionals should adhere to evidence-based practices, provide reliable sources, and clarify their 
content to ensure accuracy.(8,11)

Social media often blurs the boundaries between personal and professional identities. While sharing 
personal content can make healthcare professionals appear more relatable, it may also lead to perceptions 
of unprofessional behavior. For example, Chretien and Kind(12) noted that controversial debates or personal 
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opinions shared online could alienate specific segments of their audience, tarnishing both individual and 
institutional reputations.(7)

Many institutions have implemented social media policies to address this issue that guide professionals in 
maintaining appropriate boundaries. Accordingly, these guidelines often recommend separating personal and 
professional accounts to avoid conflicts of interest and uphold a consistent professional image.(15)

As healthcare professionals gain large followers on social media, some take on roles as influencers endorsing 
products or services. While this can provide lucrative opportunities, it raises ethical concerns regarding 
conflicts of interest and the endorsement of commercial products. Therefore, to maintain trust and credibility, 
professionals must transparently disclose sponsorships and ensure that any endorsements align with ethical 
guidelines and evidence-based practices.(1,14)

Institutional support and training needs
The increasing reliance on social media among healthcare professionals underscores the importance of 

institutional support and structured training programs to address ethical, professional, and strategic challenges. 
Consequently, institutions play a pivotal role in equipping healthcare professionals with the necessary knowledge 
and tools to navigate the complexities of digital engagement effectively.

In this context, healthcare institutions are increasingly implementing clear social media policies to provide a 
framework for professional conduct online. Specifically, these guidelines address critical issues such as patient 
confidentiality, content accuracy, and blending personal and professional identities. Ventola(2) highlighted that 
well-drafted social media policies mitigate risks and encourage the productive use of digital platforms.(8)

Moreover, consistent enforcement of these policies fosters a cohesive digital presence, which enhances 
institutional reputation and trustworthiness. Research indicates that healthcare professionals working within 
institutions with robust social media policies are less likely to engage in behaviors that could compromise their 
personal or institutional reputations.(12,14)

Additionally, structured training programs focused on digital professionalism are essential for preparing 
healthcare professionals to engage ethically and effectively on social media. These programs often include 
best practices for content creation, audience engagement strategies, and methods for verifying information. 
For example, workshops on digital professionalism have been shown to significantly improve participants’ 
confidence and competence in managing their online presence.(14)

Furthermore, interactive training methods like case studies and role-playing help professionals anticipate 
and resolve potential ethical dilemmas. Similarly, integrating e-learning platforms allows institutions to provide 
continuous updates on evolving social media trends, ensuring healthcare professionals remain informed and 
adaptable.

As a result, social media education is becoming a standard component of medical training. For instance, 
many medical schools and residency programs now include digital communication and branding modules. These 
initiatives aim to equip future healthcare professionals with the skills needed to meet the demands of a 
digitally connected world. George and Green (16) found that trainees exposed to social media education were 
likelier to use these platforms responsibly and strategically.

Moreover, institutional support extends beyond training programs and guidelines. Providing access to social 
media management tools and dedicated resources enables healthcare professionals to maintain a solid and 
compliant digital presence. In addition, institutions can also establish specialized teams to oversee social 
media activities, ensuring adherence to ethical standards and promptly addressing potential issues.(11)

Proactive measures are necessary to maximize the effectiveness of institutional support. Therefore, 
institutions should regularly update their social media policies and training materials to reflect emerging 
technologies and trends. Collaborating with professional organizations can help align institutional practices 
with industry standards, ensuring relevance and effectiveness. Ultimately, cultivating a culture that values 
transparency, accountability, and continuous learning further enhances the overall impact of institutional 
support.

Future directions and implications
The use of social media by healthcare professionals is evolving rapidly, offering significant opportunities 

while presenting unique challenges. Therefore, to ensure ethical and effective engagement, future directions 
must focus on understanding the long-term implications of social media use, enhancing training programs, and 
leveraging technology to support professional branding and public health advocacy.

The prolonged use of social media shapes the professional identity of healthcare providers and influences 
perceptions among patients and peers. For instance, platforms like LinkedIn and Instagram enhance visibility 
and credibility but may blur the boundaries between personal and professional lives.(12) Consequently, 
longitudinal studies are essential to understand whether sustained engagement on social media impacts job 
satisfaction, professional burnout, and patient-provider trust. Research by George and Green(16) highlighted 
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the need to evaluate the broader implications of social media on the quality of care and the dynamics of 
patient relationships. Thus, these studies can provide insights into optimizing digital engagement for long-term 
professional and institutional benefits.

While integrating social media training in medical education is a positive development, significant room 
remains for enhancement. Specifically, workshops on digital professionalism, as demonstrated by Soubra et 
al.(14), are practical in improving confidence and competence. However, more advanced and platform-specific 
training is required to address emerging challenges.

Future programs should incorporate innovative teaching methods, such as simulations, interactive case 
studies, and peer feedback, to prepare healthcare professionals for real-world scenarios. Moreover, leveraging 
technologies like artificial intelligence and analytics tools can enable professionals to understand audience 
behavior better, optimize content, and measure the impact of their online presence.(11)

The increasing role of healthcare professionals as influencers raises ethical concerns about conflicts of 
interest, promotional practices, and the potential spread of misinformation. Therefore, institutions and 
regulatory bodies must collaborate to establish robust ethical frameworks that ensure transparency and 
accountability. Ventola(2) emphasized the importance of guidelines addressing sponsorship disclosures, content 
accuracy, and boundaries for patient interactions.

These frameworks should provide healthcare professionals with clear standards, allowing them to engage 
online confidently and responsibly while maintaining the integrity of their professional image.

Social media holds tremendous potential as a tool for public health advocacy. For example, platforms like 
Twitter and Instagram enable healthcare professionals to combat misinformation, promote health campaigns, 
and address disparities in healthcare access. Campaigns led by healthcare professionals have raised awareness 
about critical issues such as mental health and vaccine safety.(15)

In light of this, future initiatives should focus on collaborative efforts between healthcare professionals, 
institutions, and public health organizations. By working together, these stakeholders can amplify credible 
voices, counteract harmful narratives, and leverage social media to achieve significant public health outcomes.

CONCLUSIONS
Social media has become indispensable for healthcare professionals to build personal brands, enhance 

professional reputations, and contribute to public health advocacy. These platforms provide unique visibility, 
networking, and education opportunities—critical elements in a field where trust and credibility are paramount. 
Platforms such as LinkedIn, Instagram, X (formerly Twitter), and TikTok cater to diverse communication needs, 
enabling professionals to engage with peers and the public effectively.

However, integrating social media into professional practice is challenging. Safeguarding patient 
confidentiality, addressing misinformation, and balancing personal and professional identities remain critical 
concerns that require thoughtful navigation. Institutions play a pivotal role in mitigating these risks by 
establishing clear social media policies, implementing comprehensive training programs, and providing support 
mechanisms that empower healthcare professionals to engage responsibly and effectively.

The future of social media in healthcare depends on adopting strategic and ethical approaches. Ongoing 
research is essential to understanding the long-term impact of social media on professional identity and patient 
relationships. Simultaneously, training programs must evolve to incorporate emerging technologies and address 
platform-specific challenges. By fostering collaboration among professionals, institutions, and public health 
organizations, social media can serve as a transformative tool for advancing healthcare and improving the well-
being of communities worldwide.
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